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Our industry drowns in acronyms & statistics

“There are three kinds of lie. Lies, damned lies and statistics.”

Attributed to Benjamin Disraeli by Mark Twain

“There are two kinds of statistics. The ones you look up and the
ones you make up.”

Rex Stout, American Author. 1886-1975

“58.7% of statistics are made up on the spot.”
Bloke down the pub. UKO
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UKOM RFP 2021 onwards

 Evolution to include development of capability for
e Audio
* Content downloaded and consumed offline
* Smart TVs
* Voice activated devices
* Non demographic audiences

* Ad campaign audience verification (excl. viewability & brand safety)
* Reach & frequency

* In the final stages of a decision
* Incumbent Comscore and new applicant IPSOS



Share of Minutes by Platform

Mobile Devices now account for 78% of all adult online minutes

Share of Total Minutes 18+

All Tablets
11%

Desktop
22%

All

o)

67%

Source : Comscore MMX Multi-Platform, Jun 2019, UK, Adults 18+ «
MMX Multi-Platform includes desktop browsing, desktop video streams, smartphone browsing & apps, tablet browsing & apps

- COI I Iscore ’ . Setting the industry standard for
*Desktop refers to ‘Desktop, laptop and notebook. Total mobile refers to smartphone and tablet usage combined

online audience measurement



Platform Share of Minutes by Age & Gender

Millennials & females spend greatest share of time on mobile devices

Share of Minutes

18+ 0 119 229
68% i % Smartphone share

18-24 76% 8% 16% decreases with increasing
age but 55+ have the

25-34 73% 9% 18%
greatest tablet share
35-44 9% 22%
45-54 68% 10% 21%
55+ 15% 30%
Females 18+ spend 84% of
Males: 18+ = T e th'elr tlme online on
mobile devices compared
Females: 18+ 73% 11% 16% to Only 72% for males'
B All Smartphones All Tablets Desktop
7
- UKC
Source: Comscore MMX Multi-Platform, Jun 2019, UK Adults 18+
- Co m Score Setting the industry standard for

MMX Multi-Platform includes desktop browsing, desktop video streams, smartphone browsing & apps, tablet browsing & apps anline audience measurement



Average Minutes per Visit by Platform

Mobile visits are shorter

Average minutes per
visit by platform

Total Digital Population Desktop Mobile

<
ooooo . Comscore MMX Multi-Platform, Jun 2019, UK Adults 18+ U K

S
- C o I I I S C o re Setting the industry standard for
- :

MMX Multi-Platform includes desktop browsing, desktop video streams, smartphone browsing & apps, tablet browsing & apps anline audience measurement



Platform Share of Time Online by category

Platform time is influenced heavily by content and service

Desktop total

21%

Computer Software
Fragrances/Cosmetics
Education
Entertainment — Movies
Insurance

Business to Business
Investments

Taxes

Media

Government
Computer Hardware
Politics

Humor

Kids

e-malil

s comscore

Smartphone total

6 7%

799%
76%
70%
65%
62%
62%
589%
57%
56%
56%
51%
49%
48%
48%
47%

Source: Comscore MMX Multi-Platform, Jun 2019, UK, Adults 18+

MMX Multi-Platform includes desktop browsing, desktop video streams, smartphone browsing & apps, tablet browsing & app

Kids

Family & Youth

Books

General News
Entertainment
Forums/Message Boards
Real Estate
Search/Navigation
Online Gaming

Games

Family & Youth Education
Politics

Entertainment - News
Local News

Travel Information

30%
25%
23%
20%
19%
17%
15%
15%
15%
14%
13%
13%
12%
12%
12%

UKC

Setting the industry standard for
online audience measurement



Multi-Platform Usage

Over a third of UK Adults are now Mobile Only

5%

Desktop only UV

~135%

— Mobile only UV

15.5 m adults are now
mobile only

7 1 74

60%
Multi-platform

Source: Comscore MMX Multi-Platform, Jun 2019, UK Adults 18+ U K «

- COI I Iscore MMX Multi-Platform includes desktop browsing, desktop video streams, smartphone browsing & apps, tablet browsing & apps. Total mobile refers to Setting the industry standard for

smartphone and tablet usage combined online audience measurement




Minutes by Platform & Mobile Access

Smartphone apps account for 59% of all Minutes

MM

170,000
160,000
150,000
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ooooo : Comscore MMX Multi-Platform, Jun 2019, UK, Adults 18+
MMX Multi-Platform includes desktop browsing, desktop video streams, smartphone browsing & apps, tablet browsing & apps

and tablet usage combined

Desktop
22%

Smartphones
/ Web
9%
Tablets Web
2%

UKC

Setting the industry standard for
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Top 20 Properties by ‘Unique Visitors’ - Total Digital Population

Google reaches 98% of the UK Online population

7 ] Total Unique Visitors/Viewers (000s) = 49,385

7 =7 Google Sites NG 48,306
— Facebook e 43,252
Amazon Sites e 41,646
Microsoft Sites I 41,251 The top 5 properties
* BBC Sites . 39,869 all have online reach
Reach Group e 39,477 over 80%
News UK Sites - 34,470 .
Verizon Media . 33,509
eBay e 32,818
Mail Online / Daily Mail e 30,341
Sky Sites I 28,703
PayPal e 28,696
Independent & ES (ESi Media) I 27,080
Apple Inc. I 26,577
Wikimedia Foundation Sites [N 25,539
Twitter NG 25,078
TripAdvisor Inc. NG 25,055
The Guardian NG 23,713
Snapchat, Inc NN 23,704

Hearst I 21,883 U K C ‘ \V
L N . y J." .-
Source: Comscore MMX Multi-Platform, Jun 2019, Desktop age 6+, Mobile age 18+ . ) - -
- COI I Iscore MMX Multi-Platform includes desktop browsing, desktop video streams, smartphone browsing & apps, tablet browsing & apps Setting the industry standard for
* Due to a tagging issue, certain BBC entities moved from Fully to Partially Unified online audience measurement



Top 20 Properties by ‘Unique Visitors’ - Total Digital Population

Google reaches 98% of the UK Online population

7 i_ Total Unique Visitors/Viewers (000s) = 49,385
7 — /4 Google Sites I 48,306
= — Facebook | 43,252
Amazon Sites I 41,646

TS 81,251 ‘Traditional’ media still
39,869 attracts significant

39,477 monthly audience
34,470

e 33,509

e 32,818
@Iine / Daily Mail 30,341

28,703
PavPal e 28,696
@endent & ES (ESi Media)) I 27,080
Azppie Inc. I 26,577
Wikimedia Foundation Sites [N 25,539
Twitter NN 25,078
TripAdvisor Inc. I 25,055

The Guardian 23,713
21,883 U K ,‘ ‘

Source: Comscore MMX Multi-Platform, Jun 2019, Desktop age 6+, Mobile age 18+ . . -
- COI I Iscore MMX Multi-Platform includes desktop browsing, desktop video streams, smartphone browsing & apps, tablet browsing & apps Setting the industry standard for

* Due to a tagging issue, certain BBC entities moved from Fully to Partially Unified online audience measurement

* BBC Sites
Reach Group
News UK Sites




Top 20 Properties by ‘Time Spent*’ — Total Digital Population

Entertainment (games/music/TV) & social media sites drive minutes

62,919

7 i Total Mins (MM) — Total Market = 281,323
—

7 Google Sites
= Facebook
Spotify 17,547
Snapchat, Inc N 6,974
Netflix Inc. 6,504
Amazon Sites W 4,725
Microsoft Sites I 4,423 Properties in yellow rank in

Verizon Media [ 4,412 Top 20 by minutes but not by
* BBC Sites W 4,271 Unique Visitors

eBay I 3,815

Twitter B8 2,576

Peak Games 2,346

Sky Sites B 2,201

Apple Inc. ™ 2,122

Zynga 1,838

Activision Blizzard 1,586
ROBLOX.COM 1,535
Mail Online / Daily Mail M 1,518
Reach Group W 1,412
Samsung Group 1,327

39,155

UKC

Source: Comscore MMX Multi-Platform, Jun 2019, Desktop age 6+, Mobile age 18+ : )
- COI I Iscore MMX Multi-Platform includes desktop browsing, desktop video streams, smartphone browsing & apps, tablet browsing & apps Setting the industry standard for
* Due to a tagging issue, certain BBC entities moved from Fully to Partially Unified online audience measurement
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DIGITAL MARKET OVERVIEW

120 i WEIGSIROTERE <R 2312018 oy ~ 8 | M
Q1 2019 UK Digital Q4 2018 UK Digital

Online Travel Agents How do people really
behave online?

Q3 2018 UK Digital New Mobile Finance

Market Overview Market Overview Market Overview Apps

report report report
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UKOM Insights: Online Travel Agents:

UKOM

THE SUN, A NEWS UK COMPANY »

Siin

NEWS WEBSITE OF THE YEAR

< || NEWS | FABULOUS

All Travel

News Beach City Cruise UK Family

Fly from London Stansted Fly from London Stansted

N— from £61 o

Jet2.com

Friendly low fares Fly from London Stansted Fly from London Stansted

to Kos to Paphos

LAST RESORT Thomas Cook and Tui are
the worst package holiday providers
while Jet2 is one of the best

Qin Xie
19 Jul 2019, 0:01 | Updated: 19 Jul 2019, 13:00

v Jo] 1 comans]

THOMAS Cook has been named the worst package holiday provider by
Which? Travel, followed close behind by Tui.

And on the opposite end of the scale, Trailfinders have been named the
best.

MONEY | MOTORS ' TRAVEL | TECH ' DEARDEIDRE ' PUZZLES ' VOUCHERS ' TOPICS

from £61

from £68

Signin 0

UK Edition »  Search Q

£9.50 Hols Superdays Deals

B>
Fly from London Stansted

from £65
to Crete
Fly from London Stansted

from £35

to Majorca

Jan 2019

LA Y

Online Travel Agents

UKOM looks at online travel agents to
explore if category visitors are down year-
on-year and who are the biggest winners
and losers.

12.06.2019

MORE +




Visitors to Online Travel Agents by Month since Brexit Vote

January 2019 visitors were down by 8% yr-on-yr

000s Unique Visitors (000s) 18+

29.000 - Jan 2017

Jan 2018
27,000 -+
25,000
23,000
21,000 -+
19,000 -

17,000 -

15,000 I I I I I I I I I I I I I I I I I I I I I I I I I I I I

Jan 2019

Jun-2016
Jul-2016
Aug-2016
Sep-2016
Oct-2016
Nov-2016
Dec-2016
Jan-2017
Feb-2017
Mar-2017
Apr-2017
Jun-2017
Jul-2017
Aug-2017
Sep-2017
Oct-2017
Nov-2017
Dec-2017
Jan-2018
Feb-2018
Mar-2018
Apr-2018
May-2018
Jun-2018
Jul-2018
Aug-2018
Sep-2018
Oct-2018
Nov-2018
Dec-2018
Jan-2019
Feb-2019

Source: comScore MMX Multi-Platform, June 2016 to Apr 2019, Adults 18+

s comscore

MMX Multi-Platform includes desktop browsing, desktop video streams, smartphone browsing & apps, tablet browsing & app

Mar-2019
Apr-2019

UK ON

Setting the industry standard for
online audience measurement



Visitors to Online Travel Agents Category in January 2019

TUI and Thomas Cook experienced biggest y-o-y decreases

Unique Visitors 18+ (000s) Yr-on-Yr Change (Jan 19 v Jan 18)

Jet2.com Sites 3,984 Jet2.com Sites

TUL.CO.UK 2,817 TUL.CO.UK  -54 -
LOVEHOLIDAYS.COM l 13
THOMASCOOK.COM -28 -

UKOVI

Source: comScore MMX Multi-Platform, Jan 2018 and Jan 2019, UK, Adults 18+ . )
C OI I I S Co r e Setting the industry standard for
online audience measurement

MMX Multi-Platform includes desktop browsing, desktop video streams, smartphone browsing & apps, tablet browsing & app

LOVEHOLIDAYS.COM

THOMASCOOK.COM




ITV BGT and Love Island Mobile App Audience Profile: June 2019

Same Channel, Same Platform, Same Size but Different Age Profile
983,000 933,000

19.1

39.1m
108

11.9

Unique
Visitor
Age % 17.0
Profile

Total Internet (Mobile Apps) Britain's Got Talent 2019 (Mobile App) Love Island (Mobile App)

B 18-24 m 25-34 m 35-44 45-54 W 55+

UKOIVI

Sttgth dstryta.ndrdf

- : : S : : r E Source: Comscore Mobile Metrix, Jun 2019, UK, Age 18+. Please note that ‘mobile’ includes smartphone and tablet usage combined ence measurement



Top Online Gaming Mobile Apps
Gaming Apps have low reach but high engagement

1  Coin Master 3,609 347.5 43 16
2  Lucky Day 2,170 165.0 87 39
3  Candy Crush Saga 1,988 297.5 96 22
4 Pokémon GO 1,589 566.2 116 4
5  8Ball Pool 1,519 264.5 123 25
6  Wordscapes 1,458 304.5 127 18
V4 Harry Potter: Wizards Unite 1,380 96.7 134 61
8 Homescapes 1,137 519.3 161 9
9  Candy Crush Soda Saga 1,078 346.7 168 17
10  Words with Friends 2 - Word Game 986 549.2 178 8

U K :
e COI ' 'Score Source: Comscore Mobile Metrix, Jun 2019, UK, Age 18+. Please note that ‘mobile’ includes smartphone and tablet usage combined Setting the industry standard for

online audience measurement
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for audience measurement across PC, tablet and smartphone.
We quantify audiences in terms of people, not browsers.or machines — because
demography still lies at the heart of what advertisers want to achieve. —
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The perils of life without UKOM?

STUDIES HAVE SHOWN
THAT ACCURATE
NUMBERS ARENT ANY
MORE USEFUL THAN THE
ONES YOU MAKE UP.

I DIDNT HAVE ANY

ACCURATE NUMBERS

SO T JUST MADE UP
( THIS ONE.

HOW
MANY
STUDIES EIGHTY—
SHOWJED SEVEN.
THAT?

scottadams®@acl.com

&
L+ 1,629,873

5308 ©2008Scott Adams, Inc./Dist. by UFS, Inc.

www.dilbert.com



I Contact Us

Find out more at:
Emaill us at:

UKOM


http://www.ukom.uk.net/
mailto:insights@ukom.uk.net

