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Audience by device




Online audience by device (000s)

More than twice as many people use smartphones than computers
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Source: UKOM Ipsos iris Online Audience Measurement Service, Sept 2022
Base - All aged 15+ years using PC/laptop, smartphone or tablet device(s) in that month




Device reach by age and gender (%)

Reach of tablets increases with increasing age. Males are more likely to use a PC than females
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Source: UKOM Ipsos iris Online Audience Measurement Service, Sept 2022
Base - All aged 15+ years using PC/laptop, smartphone or tablet device(s) in that month



Time online




Average time spent online per day by device ( hh:mm )

Smartphone users drive time online - they spend on average over 2.5 hrs a day using their device
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Source: UKOM lIpsos iris Online Audience Measurement Service, Sept 2022
Base - All aged 15+ years using PC/laptop, smartphone or tablet device(s) in that month. Averages are based on users of each device.



Average time online per day -age &gender ( hhimm )

Younger audiences and females spend most time online
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Source: UKOM Ipsos iris Online Audience Measurement Service, Sept 2022
Base - All aged 15+ years using PC/laptop, smartphone or tablet device(s) in that month



Average time online per day -age &gender ( hhimm )

Younger audiences and females spend most time online
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Source: UKOM Ipsos iris Online Audience Measurement Service, Sept 2022
Base - All aged 15+ years using PC/laptop, smartphone or tablet device(s) in that month



Average time online per day d households with kids ( hh:mm )

Parents with children aged 0-5 spend longer online, primarily on smartphones
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Source: UKOM lpsos iris Online Audience Measurement Service, Sept 2022
Base - All aged 15+ years using PC/laptop, smartphone or tablet device(s) in that month. Averages are based on users of each device.



Average time online per day by city ( hh:mm )

Residents of Manchester & Belfast spent over 4 hrs online per day on average in September
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Source: UKOM Ipsos iris Online Audience Measurement Service, Sept 2022
Base - All aged 15+ years using PC/laptop, smartphone or tablet device(s) in that month



Share of minutes by device

Smartphones account for 72% of time online
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Source: UKOM lIpsos iris Online Audience Measurement Service, Sept 2022
Base - All aged 15+ years using PC/laptop, smartphone or tablet device(s) in that month



Device share of minutes by age and gender

Females and younger audiences spend a greater share of time on smartphones

Total Internet (15+) 12%
15-24 /8% %
25-34 8%
35-44 8%
45-54 10%
55-64 17%
65-74 28%
75+ 27%
Male 10%
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PC/Laptop ®mSmartphone = Tablet

E Source: UKOM lIpsos iris Online Audience Measurement Service, Sept 2022
Base - All aged 15+ years using PC/laptop, smartphone or tablet device(s) in that month



Top organisations
and brands




Top 20 organisations by audience

Half of the top 20 organisations with the largest UK online audiences are British companies

Reach % Audience (000s)

Alphabet g9, NN 49,363
Meta (previously Facebook Sitesg7 3 NN /3,458
Amazon, Inc ggo INIIIIEIENEGEGEGEGEGEGEGEGEGEGEEEEE— 44,293
Microsoft Corporation g3 1 NN /11,381
BBC Corporation 777 I 38,684
Reach Plc 759 NI 37,334
Mail Metro Media g5 NN 32,352
eBayinc gz5 NN 31,619
News UK Sitesgz 2 NG 31,462
NHS Sites g2 g NN 31,270
UK Government 59> NN 29,469
Apple inc 539 NN 20,300
PayPalInc 533 I 20,020
Twitter 575 NN 22 613
Sky 535 NN 26,648
The Independent and The Evening Standes1o N 25,407
J Sainsbury plc4g.1 NN 23,061
Wikimedia Foundation Inc 48,0 I 23 903
The Guardian 472 NN 23,491
Future Plc 444 N 2 035

Source: UKOM lIpsos iris Online Audience Measurement Service, Sept 2022

Base - All aged 15+ years using PC/laptop, smartphone or tablet device(s) in that month



Top200nline  brands by audience

US global brands dominate the top 10

Reach % Audience (000s)
Google 98.7 I 49,140
Facebook & Messenge 93.7 I 46,621
YouTube 915 NN 45,527
Amazon 87.5 NN 43,574
* Whatsapp 84.1 I 41,879
BBC 77.7 I 338,684
Microsoft 74.2 NN 36,948
Instagram 715 I 35,589
eBay 63.5 [N 31,619
NHS 62.8 I 31,270
PayPal 57.9 IS 28,320
Twitter 57.5 [N 23,613
The Sun 56.1 IIEEENEENENEGNGNGNNN. 27,042
Apple 559 NGNS 27,813
Mail Online 49.1 NG 24,462
Mirror 48.8 NN 24,303
Wikimedia 47.9 NN 23,857
The Guardian 47.2 N 23,491
The Independent 46.5 NG 23,132
Gov.uk 46.1 NG 22,068

Source: UKOM lIpsos iris Online Audience Measurement Service, Sept 2022

Base - All aged 15+ years using PC/laptop, smartphone or tablet device(s) in that month. *WhatsApp app is currently under investigation




Top mobile apps




Number of mobile apps by audience size: Sep 22

Only 6 apps have an audience of over 30 million (>60% reach)

Audience Size
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>10 million
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>500K

& Source: UKOM Ipsos iris Online Audience Measurement Service, Sept 2022
Base - All aged 15+ years using PC/laptop, smartphone or tablet device(s) in that month
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Top 20 mobile apps by audience

The top 6 mobile apps are all from Google or Facebook b{Cus
Reach % Audience (000s)
* WhatsApp Messenger g3 ¢ I 41,640
P Facebook gz, N 41,411
/ V4 YouTube 7,4 N 36,051
— Google Maps ggo N 34,355

Facebook Messenger g7 5 NN 33,582
Instagram @30 NN 31,340
Amazon s55¢ NN 27,687
Gmail 533 I 26,537
Google Play Store 47,7 I 23,723
Google Play Servicessz ¢ I 21 607
Apple Music 423 I 1,291
eBay 400 I 10928
Microsoft Outlook 399 N 10,383
Twitter 365 [N 15,138
Spotify 345 N 17,183
Google Drive 330 I 16,406
Apple News 310 I 15,429
Google Photos 30.9 NN 15,357
Netflix 24,7 N 12,297
*TikTok 245 I 12212

Source: UKOM Ipsos iris Online Audience Measurement Service, Sept 2022

Base - All aged 15+ years using PC/laptop, smartphone or tablet device(s) in that month. *WhatsApp and TikTok apps are currently under investigation



tegory Comparisons







