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The UK Digital Market Overview Sept 2022

This Digital Market Overview focuses on UK 
online audience on PC, tablet and 
smartphone in September 2022.

Ipsos iris launched in 2021 as the new UKOM 
endorsed industry standard for the 

measurement of UK online audience 
behaviour.

Ipsos iris uses a different methodology from 
the previous supplier and so it is 

recommended that no comparisons nor 
trends are made between the two data sets.



Audience by device



Online audience by device (000s)
More than twice as many people use smartphones than computers

Source: UKOM Ipsos iris Online Audience Measurement Service, Sept 2022

Base - All aged 15+ years using PC/laptop, smartphone or tablet device(s) in that month
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Device reach by age and gender (%)
Reach of tablets increases with increasing age. Males are more likely to use a PC than females

Source: UKOM Ipsos iris Online Audience Measurement Service, Sept 2022

Base - All aged 15+ years using PC/laptop, smartphone or tablet device(s) in that month
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Time online



Average time spent online per day by device ( hh:mm )
Smartphone users drive time online - they spend on average over 2.5 hrs a day using their device

Source: UKOM Ipsos iris Online Audience Measurement Service, Sept 2022

Base - All aged 15+ years using PC/laptop, smartphone or tablet device(s) in that month. Averages are based on users of each device.
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Average time online per day - age & gender ( hh:mm )
Younger audiences and females spend most time online

Source: UKOM Ipsos iris Online Audience Measurement Service, Sept 2022

Base - All aged 15+ years using PC/laptop, smartphone or tablet device(s) in that month
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Average time online per day - age & gender ( hh:mm )
Younger audiences and females spend most time online

Source: UKOM Ipsos iris Online Audience Measurement Service, Sept 2022

Base - All aged 15+ years using PC/laptop, smartphone or tablet device(s) in that month
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Average time online per day ðhouseholds with kids ( hh:mm )
Parents with children aged 0-5 spend longer online, primarily on smartphones

Source: UKOM Ipsos iris Online Audience Measurement Service, Sept 2022

Base - All aged 15+ years using PC/laptop, smartphone or tablet device(s) in that month. Averages are based on users of each device.
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Average time online per day by city ( hh:mm )
Residents of Manchester & Belfast spent over 4 hrs online per day on average in September

Source: UKOM Ipsos iris Online Audience Measurement Service, Sept 2022

Base - All aged 15+ years using PC/laptop, smartphone or tablet device(s) in that month
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Share of minutes by device
Smartphones account for 72% of time online

Source: UKOM Ipsos iris Online Audience Measurement Service, Sept 2022

Base - All aged 15+ years using PC/laptop, smartphone or tablet device(s) in that month
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Device share of minutes by age and gender
Females and younger audiences spend a greater share of time on smartphones

Source: UKOM Ipsos iris Online Audience Measurement Service, Sept 2022

Base - All aged 15+ years using PC/laptop, smartphone or tablet device(s) in that month
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Top organisations 
and brands



49,363
48,458

44,293
41,381

38,684
37,334

32,352
31,619
31,462
31,270

29,469
29,300
29,020
28,613

26,648
25,407

23,961
23,903
23,491

22,085

Alphabet
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Reach Plc
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Apple Inc
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Twitter
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The Guardian
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Audience (000s)

Top 20 organisations by audience
Half of the top 20 organisations with the largest UK online audiences are British companies

Reach %

Source: UKOM Ipsos iris Online Audience Measurement Service, Sept 2022

Base - All aged 15+ years using PC/laptop, smartphone or tablet device(s) in that month
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Top 20 online brands by audience
US global brands dominate the top 10

Reach % Audience (000s)

Source: UKOM Ipsos iris Online Audience Measurement Service, Sept 2022

Base - All aged 15+ years using PC/laptop, smartphone or tablet device(s) in that month. 
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*WhatsApp app is currently under investigation



Top mobile apps



Audience Size

Number of mobile apps by audience size: Sep 22
Only 6 apps have an audience of over 30 million (>60% reach)

Source: UKOM Ipsos iris Online Audience Measurement Service, Sept 2022

Base - All aged 15+ years using PC/laptop, smartphone or tablet device(s) in that month
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Audience (000s)

Top 20 mobile apps by audience
The top 6 mobile apps are all from Google or Facebook

Source: UKOM Ipsos iris Online Audience Measurement Service, Sept 2022

Base - All aged 15+ years using PC/laptop, smartphone or tablet device(s) in that month. *WhatsApp and TikTok apps are currently under investigation
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Category Comparisons




