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Usage by Platform
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Breakdown of Digital Unique Visitors by Platform

Smartphone overtakes % 7
desktop for 18+ reach —

Age 18+

Total Unique
Visitors (000s)

All Tablets All Mobile Desktop Total Digital
Smartphones Population

Source: comScore MMX Multi-Platform, Dec 2017, UK, Adults 18+ (B 1\Y
MMX Multi-Platform includes desktop browsing, desktop video streams, smartphone browsing & apps, tablet browsing & apps .
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*Desktop refers to ‘Desktop, laptop and notebook. Total mobile refers to smartphone and tablet usage combined online audience measurement




Share of Minutes by Platform & Mobile Access

Mobile Apps account for 61% of all Minutes

Share of Total Minutes

Smartphone Web
Vs P

(o)
Desktop 9? blet Web Mobile accounts for 73%
aple e . .
27% ) of time spent online
3%
Smartphone accounts for
60% of time online
Apps account for 83% of
Tablet App total mobile minutes
10%
Smartphone App
51%
Source: comScore MMX Multi-Platform, Dec 2017, UK, Adults 18+ U K <
MMX Multi-Platform includes desktop browsing, desktop video streams, smartphone browsing & apps, tablet browsing & apps

| ﬂ COI I I S CO R E *Desktop refers to ‘Desktop, laptop and notebook. Total mobile refers to smartphone and tablet usage combined Settl.ng the [.ncustry standard for



Platform Share of Minutes by Age & Gender

Millennials & females spend greatest share of time on

mobile devices

18+

18-24

25-34

35-44

45-54

55+

Males: 18+

Females: 18+
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Share of Minutes

11 =

B Smartphones Tablets Desktop

7

Source: comScore MMX Multi-Platform, Dec 2017, UK Adults 18+

MMX Multi-Platform includes desktop browsing, desktop video streams, smartphone browsing & apps, tablet browsing & apps

Smartphone share
decreases with increasing
age but 55+ have the
greatest tablet share

Females 18+ spend 81% of
their time online on
mobile devices compared
to only 65% for males.

UKC

Setting the industry standard for
online audience measurement



Average Minutes per Visit by Platform

Mobile for ‘snacking.

Sessions only Ya length of

28 . 1 pc sessions

Average minutes per
visit by platform

Total Digital Population Desktop Mobile

N ‘
Source: comScore MMX Multi-Platform, Dec 2017, UK Adults 18+ U K I
CO I I I C O R E . Setting the industry standard for
ine .

MMX Multi-Platform includes desktop browsing, desktop video streams, smartphone browsing & apps, tablet browsing & apps online audience measurement




Top Properties: Total Digital
Population
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Top 20 Properties by ‘Unique Visitors’ - Total Digital Population

Google reaches

97% of the UK Online population

[ /4 — 7 Google Sites

= — Facebook
BBC Sites

Microsoft Sites

Amazon Sites

Oath

eBay

Trinity Mirror Group

Sky Sites

News UK Sites

Mail Online / Daily Mail

Apple Inc.

Twitter

Wikimedia Foundation Sites
PayPal

The Guardian

Snapchat, Inc

Independent & Evening Standard
Telegraph Media Group
TripAdvisor Inc.
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Source: comScore MMX Multi-Platform, Dec 2017, Desktop age 6+, Mobile age 18+ U K

Total Unique Visitors/Viewers (000s) = 47,938

e 46,614
L ) _
R 40,989 The top 6 properties all have
! .
. 40,411 online reach over 80%
TR 00,232
R 38,800

. . . .
. 33,697 i qudience of nearly 39 million. Adding

T 33,385
I 31,591 Microsoft DISplay advertiSing prOdUCtS
I 30,911 (Outlook/Skype and MSN) gives Oath/MS
30,306 partnership a total audience reach of
I

26,282 43.6m (91% reach), 2" only to Google

e 26,011

e 25,170

e 248,777

I 22,542 Traditional news organisations

e 22,468
... I 22,117

. 21,300

e 19,987

maintain significant reach

Setting the industry standard for

MMX Multi-Platform includes desktop browsing, desktop video streams, smartphone browsing & apps, tablet browsing & apps online audience measurement



Top 20 Properties by ‘Time Spent*’ — Total Digital Population

Entertainment (games/music/TV) & social media sites drive minutes

7 i Total Mins (MM) — Total Market = 232,600

{ 7 = 7 Google Sites | —, 308
= Facebook NN 35,050
Spotify 12,136
BBC Sites NN ©756
Snapchat, Inc I 5,715
Oath I 5435

Amazon Sites I 3,914 Properties in yellow rank in
Microsoft Sites N 3,911 Top 20 by minutes but not by
Netflix Inc. 3,643 : -
cBay NN 3562 Unique Visitors.
Sky Sites M 3,117
Peak Games 2,151
Twitter M 1657
Apple Inc. 1M 1,646 Only Sky and Mail Online of
Activision Blizzard 1,549 ‘traditional’ news sites remain
Mail Online / Daily Mail M 1,333 in top 20 for time spent
Zynga 1,221
SOUNDCLOUD.COM 1,218
EA Games - Media Network 1,057

OPENLOAD.CO ¥ 105
UKC

: Source: comScore MMX Multi-Platform, Dec 2017, Desktop age 6+, Mobile age 18+
‘ COI I I b C O R E . . . . } ) Setting the industry standard for
— MMX Multi-Platform includes desktop browsing, desktop video streams, smartphone browsing & apps, tablet browsing & apps online audience measurement



Top Properties: Mobile
Population
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Top 20 Mobile Properties ranked by Unique Visitors

3/m adults accessed mobile content in Dec 2017 (via browser and app)

N i

Google Sites

Facebook

BBC Sites

Amazon Sites

Trinity Mirror Group

News UK Sites

Sky Sites

eBay

Oath

Mail Online / Daily Mail
Microsoft Sites

Twitter

Snapchat, Inc

Apple Inc.

PayPal

Wikimedia Foundation Sites
Independent & Evening Standard
The Guardian

Telegraph Media Group
Home Retail Group

Total Unique Visitors/Viewers (000s) — Total Mobile (18+) = 37,465

I 35,800
e, 35,7156
I 34,204
I 32,28,
I 29,317
I, 27,894
I 27,338
e 25,778
I 25,708
I 25,476
I 22,594

P 22,582 e Rl Elele
R 22,369 (Argos) entered the top
e 21,944 20 in December
I 20,180 —_—— ——

e 19,564
.. I 18,361
I 17,276
I 17,269
I 14,762

Source: comScore Mobile Metrix, Dec 2017, UK, Age 18+ U KOM

@ C O m S CO RE Please note that ‘mobile’ inclu

des smartphone and tablet usage combined Setting the industry standard for

UKOM: Development Endorsement online audience measurement



Top 20 Mobile Properties ranked by minutes

Entertainment & Games sites more likely to feature in ‘time online’ top 20

Minutes (MM) — Total Mobile = 169,824

7 /4 Google Sites FTTTTE 32,158
= = Facebook N 30,976
Spotify Y 12,125
BBC Sites I 5,945
Snapchat, Inc 5,715
Sky Sites RN 2,819

Properties in yellow rank
in top 20 by mobile

Oath W 2,506 minutes but not in the
Amazon Sites  FEEE 2,409 top 20 for mobile visitors
Peak Games 2,145

eBay W 2,053
AppleInc. W 1,625
Microsoft Sites ¥ 1,621

Netflix Inc. 1,569

Twitter B0 1,499

Activision Blizzard 1,474
Zynga 1,196
SOUNDCLOUD.COM 1,179

S Photo Editor 1,089
EA Games - Media Network 1,019
Mail Online / Daily Mail #4 1,017

UKO\

Source: comScore Mobile Metrix, Dec 2017, UK, Age 18+ _ _ | W
COI I I CO RE Please note that ‘mobile’ includes smartphone and tablet usage combined Setting the industry standard for
UKOM: Development Endorsement online audience measurement
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Content categories
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Platform Share of Time Online by category

Platform time is influenced heavily by content and service

Smartphone total

Desktop total /
27% ”160%

Education 87% v 40%
Web Hosting 85% 92% Radio 35%
Retail - Movies 78% 85% Coupons 33%
Computer Software 75% 84% News/Information 26%
Auctions 72% 84% Family & Youth 26%
Government 70% 82% e-cards 24%
Entertainment - Movies 65% 79% Games 21%
Automotive 64% 75% Real Estate 19%
Business to Business 60% 72% Portals 16%
e-cards 60% Entertainment 16%

Source: comScore MMX Multi-Platform, Dec 2017, UK, Adults 18+ U K <

ﬂ CO] ' l S CO R E MMX Multi-Platform includes desktop browsing, desktop video streams, smartphone browsing & apps, tablet Settine the industry standard for
browsing & app g y stan I

online audience measurement



Share of Mobile Minutes by Access Type by Category

Mobile App share of minutes varies by content & service

7 7 Mobile App V Mobile Web Share of Mobile Minutes
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Source: comScore Mobile Metrix, Dec 2017, UK, Age 18+ U K Y

CO m S CO RE Please note that ‘mobile’ includes smartphone and tablet usage combined . _
UKOM: Development Endorsement Settl.ng the industry standard for
online audience measurement




YouTube Data from comScore Video Metrix Multi-Platform

December 2017 Summary

e 37.9 million adult viewers
e Reaches 73% of ALL UK Adults and 90% of internet users
e 337 videos per viewer on average
8)  * 12.8 billion videos watched
Yo u Tu h e * Average 3.7 minutes per video
* 80% of videos consumed on a mobile device
* 74% of viewing time on a mobile
e 18-44s account for 52% of all 18+ internet users but

generate 76% of YouTube videos
e 18-34s account for 51% of all YT time

Source: comScore VMX Multi-Platform, Dec 2017, UK Adults 18+ U K | ¥

@ COI I I S CO RE ) UKOM: Development Endorsement Setting the industry standard for

online audience measurement




YouTube Reaches 73% of the Adult Population in the UK

December 2017 Summary

YouTube Reach among both Digital Population and Total Population (%)

18-24 25-34 35-44 45-54 55+
B % Reach Digital Pop M % Reach Total Pop

UKO IV

Source: comScore VMX Multi-Platform, Dec 2017, UK Adults 18+
COMSCORE Sting e s s

UKOM: Development Endorsement nce measu




Thank you - Questions?

Find out more at:
Email us at:

UKOM



