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Airbnb

airbnb has disrupted the travel lodgings s=ctor since it burst on the scene offering short term
holiday lettings. April 2017 was the site’'s peak month to date when nearly 3 million adufts in the UK
were looking for or posting rentals on the site according to UKOM zpproved comscors data.
seasonality over the last couple of years suggests the audience is =t to increass during the coming
months a5 people book last minute trips over the summer. So how doas Airbnb's current consumer
usage compare to the travel accommadation sector?

The graph below shows that across the year the maenthly number of people visiting hotel & holiday
rental websites fluctustes between around 15 and 19 million. Typically, Movembsr and December
are the lowest months with January and the summer (July and August) being the peak months.

Growth of Airbnb visitors v Hotel/Resorts Category ‘fﬁuﬂrb i
25008 a0
0000
25,000

o0

o

° o
d’f‘?fﬁf# 41"*-’1;/;4; fsf;fffff

= oteis & Resorts Category - Vistors/ Vewers 1000}

B COMBCORE e = mmtems

Airbnb's sudience has grown rapadly in 2017 and in &pril (2.9m) and May [2.7m) it was greater than
the Expedia owned brands of Hotels.com, Homeaway and OwnersDirsct with Trivago being the only
dedicated® travel lodging site with more unique visitors, Airbnb a3tz cutperformed the major hotel
chainz in May — the largest of which are helia, Premisr Inn and Travelodge - all with betwesn 2 and
2.5 million UK visitars.
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MUDDER [muhd-er]:

Someone who likes to get
dirty on the weekends
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You can watch Netflix on any screen you want, but you’re
probably watchingitona TV
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Netflix Wins For Time
In Mobile Apps




Audience & Time Spent: TV Apps on Mobile Devices March 2018
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Audience & Time Spent: TV Apps on Mobile Devices March 2018

Total Minutes Average Minutes Unique Visitors 18+
(MM) /Visitor {0]0]0)]
Netflix - 1,633 280 5,841
BBC iPlayer 1,218 188 6,470
Sky Go 626 182 3,435
ITV Hub 2 531 214 2,487
All 4 ﬁ‘? 226 141 1,601
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Visitor Age Profile of TV Apps in March 2018

Unique Visitor Age Profile of TV Apps
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UKOM Insights: Is Facebook for Old People?

FRENCH
CONNECTION

UK edition v

W Subs:rlbe. F-inda]oh Signin  Search v | The .
News ‘Oplmon ISport ’Culture |Lifestyle iMorev G“al‘dlan

UK World Business Football UK politics Environment Education Science Tech Globaldevelopment Cities Obituaries

Facebook Is Facebook for old people? Over-55s s
flock in as the young leave A soak.com
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A forecast 700,000 UK teenagers and young adults will leave the social i E M=
media site in 2018 =
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1 "I A recent news article in The Guardian, based
A The over-55s are flocking to Facebook to keep up with the social Lives of their children and grandchildren. e —_ On data from e'Marketer’ asked the B

Photograph: Yui Mok/PA

1t’s official: Facebook is for old(er) people. Teens and young adults are ditching SHOP NOW SHOP NOW
Mark Zuckerberg’s social network as popularity among the over-55s surges,

according to a report. 01.03-201 8

In 2018, 2.2 million 12- to 17-year-olds and 4.5 million 18- to 24-year-olds will

UKOM



Facebook has >90% reach across all age groups

%Reachb Age
100 94 94 96 94 94 o Y A6

90

80
70
60
5
4
3
2
1

Facebook n Snapchat {j; Instagram ‘ '

B 18+ W 18-24 =W 25-34 m 35-44 45-54 MW 55+

O O O o o o

Source: comScore MMX Multi-Platform, UK, based on adults 18+, January 2018 U K <«

/“‘ \III
OM

\/f

@ COI I l S CO RE MMX Multi-Platform includes Desktop browsing, Desktop video streams, smartphone browsing & apps Setting the industry standard f‘

tablet browsing & apps. online audle nce measuremeant




18-24s Spend longer on Snapchat
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Facebook audience static despite headlines...
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39,474 39,387 39,668
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NEWS
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England = LocalNews = Regions London

London Mayor Sadiq Khan plans TfL ‘junk
food' advert ban

Adverts for "unhealthy food and drink™ could be banned on the Tube, Overground, buses and bus shelters

Junk food advertising could be banned across the entire Transport for
London (TfL) network, City Hall has announced.

The Mayor of London, Sadiq Khan, says he wants to tackle the "ticking time bomb"
of child obesity in the capital

If the proposal is approved, adverts for "unhealthy food and drink” will be banned

Entertainment & Arts ~ Stories = More ~

[I7d BBC London Live: Latest

updates
25 minute
Single, 30 and time to leave home?
Top Stories

Gaza tense after deadliest day
since 2014

Gaza's deadliest day of violence in
years

Meghan's father may not attend
wedding
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Restaurant & Food Delivery Smartphone Apps: March 2018

Food Delivery & Restaurant Smartphone Apps: Unique Visitors (000s)

Just-Eat Group
Domino's Pizza I ©6?2

2,674

SUBCARD
KFC Colonel's Club
UberEATS:
Wetherspoon
Deliveroo
Burger King
Hungryhouse
Toby Carvery
McDonald's
Nando's
Greggs

Pizza Hut
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Source: comScore Mobile Metrix, Adults 18+, March 2018

A combined audience
of 6.2 million

UKC

Setting the industry standard for
online audience measurerment



Convenience Food v Other Smartphone App Usage

Convenience Food 6.2m

Online Dating 3.2m

Online Gambling 2.8m

@ CO I I l S CO R E Setting the industry standard for
) Source: comScore Mobi i X :

obile Metrix, Adults 18+, March 2018 online audience measurement
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The UK population now spends more
time online on smartphones than any
other device

UKOM



Share of Minutes by Platform

Smartphones now account for 62% of all adult online minutes

Share of Total Minutes 18+
All Tablets Tablet App
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Source: comScore MMX Multi-Platform, March 2018, UK, Adults 18+ «
MMX Multi-Platform includes desktop browsing, desktop video streams, smartphone browsing & apps, tablet browsing & apps
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Platform share varies by content
category and publisher

UKOM



Platform Share of Time Online by category

Platform time is influenced heavily by content and service

— Smartphone total

Desktop total 7 O

25% 1 62%
Education 86% TV 39%
Auctions 74% 94% Radio 36%
Car Rental 73% 93% General News 31%
Government 67% Coupons 28%
Family & Youth 67% Incentives 27%
Airlines 65% 84% Online Gaming 20%
Business to Business 64% 84% Real Estate 18%
Entertainment - Movies 64% Lotto/Sweepstakes 16%
News/Research 63% 83% Travel - Information 16%
Autos Manufacturer 63% Family & Youth 16%

Source: comScore MMX Multi-Platform, March 2018, UK, Adults 18+ U K «

ﬂ COI I I S CO RE MMX Multi-Platform includes desktop browsing, desktop video streams, smartphone browsing & apps, tablet Setting the industry standard for
browsing & app £ stry stan
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Share of Adults’ Time Online by Platform for Top 10 ‘Time Spent’ Properties
Mobile devices account for over 90% of time spent on Spotify & Snapchat
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Source: comScore MMX Multi-Platform, March 2018, UK Adults 18+
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MMX Multi-Platform includes desktop browsing, desktop video streams, smartphone browsing & apps, tablet browsing & apps

Snapchat & Spotify have the
greatest share of time on
mobile devices

BBC & Sky have highest Tablet
share out of top 10

Majority of time spent online for
Microsoft is on the desktop

UKC

Setting the industry standard for
online audience measurerment
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